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Learn everything you need to know to start using business analytics and
integrating it throughout your organization.  Business Analytics Principles,
Concepts, and Applications brings together a complete, integrated package of
knowledge for newcomers to the subject. The authors present an up-to-date view
of what business analytics is, why it is so valuable, and most importantly, how it
is used. They combine essential conceptual content with clear explanations of the
tools, techniques, and methodologies actually used to implement modern
business analytics initiatives.
 
They offer a proven step-wise approach to designing an analytics program, and
successfully integrating it into your organization, so it effectively provides
intelligence for competitive advantage in decision making.
Using step-by-step examples, the authors identify common challenges that can be
addressed by business analytics, illustrate each type of analytics (descriptive,
prescriptive, and predictive), and guide users in undertaking their own projects.
Illustrating the real-world use of statistical, information systems, and
management science methodologies, these examples help readers successfully
apply the methods they are learning.
 
Unlike most competitive guides, this text demonstrates the use of IBM's menu-
based SPSS software, permitting instructors to spend less time teaching software
and more time focusing on business analytics itself.
 
A valuable resource for all beginning-to-intermediate-level business analysts and
business analytics managers; for MBA/Masters' degree students in the field; and
for advanced undergraduates majoring in statistics, applied mathematics, or
engineering/operations research.
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Learn everything you need to know to start using business analytics and integrating it throughout your
organization.  Business Analytics Principles, Concepts, and Applications brings together a complete,
integrated package of knowledge for newcomers to the subject. The authors present an up-to-date view of
what business analytics is, why it is so valuable, and most importantly, how it is used. They combine
essential conceptual content with clear explanations of the tools, techniques, and methodologies actually
used to implement modern business analytics initiatives.
 
They offer a proven step-wise approach to designing an analytics program, and successfully integrating it
into your organization, so it effectively provides intelligence for competitive advantage in decision making.
Using step-by-step examples, the authors identify common challenges that can be addressed by business
analytics, illustrate each type of analytics (descriptive, prescriptive, and predictive), and guide users in
undertaking their own projects. Illustrating the real-world use of statistical, information systems, and
management science methodologies, these examples help readers successfully apply the methods they are
learning.
 
Unlike most competitive guides, this text demonstrates the use of IBM's menu-based SPSS software,
permitting instructors to spend less time teaching software and more time focusing on business analytics
itself.
 
A valuable resource for all beginning-to-intermediate-level business analysts and business analytics
managers; for MBA/Masters' degree students in the field; and for advanced undergraduates majoring in
statistics, applied mathematics, or engineering/operations research.
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Editorial Review

From the Back Cover
Today’s Most Complete, Up-to-Date, and Practical Introduction to Business Analytics

Business analytics can help you sort through massive amounts of data, identify meaningful patterns,
transform patterns into insights, and use those insights to make more profitable decisions. This up-to-date
primer explains what business analytics is, why it is so important, and how to use it.

The authors start with a complete conceptual introduction, explaining how business analytics can drive
competitive advantage, and how to align your organization to make the most of it. You’ll find realistic
coverage of key managerial and technical issues, from organizational structure to data quality.

Next, you’ll master practical methodologies, strategies, and best practices for performing each leading form
of analytics: descriptive, predictive, and prescriptive. Throughout, you’ll learn from realistic case studies and
solved problems, and gain familiarity with a wide variety of statistical and quantitative techniques, and
software tools. A capstone project integrates key processes and techniques, preparing you to succeed on your
own.

• What is business analytics?
• What questions can it answer?
• How can it drive competitive advantage?
• What resources and skills do you need?
• How do you prepare the organization for it?
• What obstacles must you overcome?
• What are the key statistical techniques?
• How do they work?
• How does it all fit together?

For all beginning-to-intermediate-level analysts and analytics managers, and for MBA/Masters or advanced
undergraduate students.

About the Author
Marc J. Schniederjans is the C. Wheaton Battey Distinguished Professor of Business in the College of
Business Administration at the University of Nebraska-Lincoln and has served on the faculty of three other
universities. Professor Schniederjans is a Fellow of the Decision Sciences Institute (DSI) and in 2014–2015
will serve as DSI’s President. His prior experience includes owning and operating his own truck leasing
business. He is currently a member of the Institute of Supply Management (ISM), the Production and
Operations Management Society (POMS), and Decision Sciences Institute (DSI). Professor Schniederjans
has taught extensively in operations management and management science. He has won numerous teaching
awards and is an honorary member of the Golden Key honor society and the Alpha Kappa Psi business honor
society. He has published more than one hundred journal articles and has authored or coauthored twenty
books in the field of management. The title of his most recent book is Reinventing the Supply Chain Life
Cycle, and his research has encompassed a wide range of operations management and decision science



topics. He has also presented more than one hundred research papers at academic meetings. Professor
Schniederjans is serving on five journal editorial review boards, including Computers & Operations
Research, International Journal of Information & Decision Sciences, International Journal of Information
Systems in the Service Sector, and Journal of Operations Management, Production, and Operations
Management. He is also serving as an area editor for the journal Operations Management Research and as an
associate editor for the International Journal of Strategic Decision Sciences and International Journal of the
Society Systems Science and Management Review : An International Journal (Korea). Professor
Schniederjans has served as a consultant and trainer to various business and government agencies.

Dara G. Schniederjans is an assistant professor of Supply Chain Management at the University of Rhode
Island, College of Business Administration. She has published articles in journals such as Decision Support
Systems, Journal of the Operational Research Society, and Business Process Management Journal. She has
also co-authored two text books and co-edited a readings book. She has contributed chapters to readings
utilizing quantitative and statistical methods. Dara has served as a guest co-editor for a special issue on
Business Ethics in Social Sciences in the International Journal of Society Systems Science. She has also
served as a website coordinator for Decisions Sciences Institute. She currently teaches courses in Supplier
Relationship Management and Operations Management.

Christopher M. Starkey is an Economics student at the University of Connecticut-Storrs. He has presented
papers at the Academy of Management and Production and Operations Management Society meetings. He
currently teaches courses in Principles of Microeconomics and has taught Principles of Macroeconomics. His
current research interests include macroeconomic and monetary policy, as well as other decision-making
methodologies.

Users Review

From reader reviews:

Marilyn Daniels:

In this age globalization it is important to someone to receive information. The information will make
anyone to understand the condition of the world. The health of the world makes the information simpler to
share. You can find a lot of personal references to get information example: internet, paper, book, and soon.
You will observe that now, a lot of publisher that will print many kinds of book. The particular book that
recommended for your requirements is Business Analytics Principles, Concepts, and Applications: What,
Why, and How (FT Press Analytics) this reserve consist a lot of the information in the condition of this
world now. This book was represented just how can the world has grown up. The language styles that writer
make usage of to explain it is easy to understand. Typically the writer made some analysis when he makes
this book. This is why this book acceptable all of you.

Shelly Rodriguez:

Many people spending their time by playing outside along with friends, fun activity using family or just
watching TV the entire day. You can have new activity to invest your whole day by studying a book. Ugh,
do you consider reading a book can definitely hard because you have to accept the book everywhere? It okay
you can have the e-book, delivering everywhere you want in your Smartphone. Like Business Analytics
Principles, Concepts, and Applications: What, Why, and How (FT Press Analytics) which is having the e-



book version. So , why not try out this book? Let's see.

Tammy Medina:

Do you like reading a e-book? Confuse to looking for your best book? Or your book was rare? Why so many
concern for the book? But virtually any people feel that they enjoy with regard to reading. Some people likes
examining, not only science book but novel and Business Analytics Principles, Concepts, and Applications:
What, Why, and How (FT Press Analytics) or others sources were given expertise for you. After you know
how the truly great a book, you feel need to read more and more. Science e-book was created for teacher or
maybe students especially. Those publications are helping them to increase their knowledge. In additional
case, beside science e-book, any other book likes Business Analytics Principles, Concepts, and Applications:
What, Why, and How (FT Press Analytics) to make your spare time a lot more colorful. Many types of book
like this.

Nancy Stever:

What is your hobby? Have you heard which question when you got college students? We believe that that
issue was given by teacher with their students. Many kinds of hobby, Everybody has different hobby. And
also you know that little person such as reading or as looking at become their hobby. You should know that
reading is very important in addition to book as to be the point. Book is important thing to increase you
knowledge, except your current teacher or lecturer. You discover good news or update regarding something
by book. A substantial number of sorts of books that can you decide to try be your object. One of them is this
Business Analytics Principles, Concepts, and Applications: What, Why, and How (FT Press Analytics).
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