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Best-selling brand expert Marty Neumeier shows you how to make the leap from
a company-driven past to the consumer-driven future. You'll learn how to flip
your brand from offering products to offering meaning, from value protection to
value creation, from cost-based pricing to relationship pricing, from market
segments to brand tribes, and from customer satisfaction to customer
empowerment.

In the 13 years since Neumeier wrote The Brand Gap, the influence of social
media has proven his core theory: “A brand isn’t what you say it is—it's what
they say itis.” People are no longer consumers or market segments or tiny blips
in big data. They don’t buy brands. They join brands. They want avote in what
gets produced and how it gets delivered. They're willing to roll up their sleeves
and help out—not only by promoting the brand to their friends, but by contributing
content, volunteering ideas, and even selling products or services.

At the center of the book is the Brand Commitment Matrix, a simple tool for

organizing the six primary components of abrand. Y our brand community is
your tribe. How will you lead it?
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Best-selling brand expert Marty Neumeier shows you how to make the leap from a company-driven past to
the consumer-driven future. You'll learn how to flip your brand from offering products to offering meaning,
from value protection to value creation, from cost-based pricing to relationship pricing, from market
segments to brand tribes, and from customer satisfaction to customer empowerment.

In the 13 years since Neumeier wrote The Brand Gap, the influence of social media has proven his core
theory: “A brand isn't what you say it is—it'swhat they say it is.” People are no longer consumers or market
segments or tiny blipsin big data. They don’t buy brands. They join brands. They want avote in what gets
produced and how it gets delivered. They're willing to roll up their leeves and help out—not only by
promoting the brand to their friends, but by contributing content, volunteering ideas, and even selling
products or services.

At the center of the book is the Brand Commitment Matrix, asimple tool for organizing the six primary
components of abrand. Y our brand community is your tribe. How will you lead it?
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Editorial Review
Review

“Marty Neumeier doesit again: with hisfinger firmly on the future of branding, he shreds conventional
marketing wisdom. Read this book!”
—NIRAJ DAWAR, author of Tilt, professor at the I vey Business School

“The Brand Flip will absolutely be the new bible for branding. It goesimmediately onto my list of the top
books I ve ever read.”

—JOHN SPENCE, AUTHOR OF AWESOMELY SIMPLE AND “TOP 100 BUSINESS THOUGHT
LEADER”

“An exhilarating dive into the big new truth: companies don’'t make brands, customers do.”
—ROBERT JONES, STRATEGIST AT WOLFF OLINSAND PROFESSOR AT UNIVERSITY OF
EAST ANGLIA

“Timeless marketing wisdom applied to atricky future.”
—ROGER MARTIN, MANAGEMENT THINKER, AUTHOR OF THE DESIGN OF BUSINESS

“Marty Neumeier is amaster storyteller, making this powerful book as enjoyableto read asit isilluminating.
The psychology of consumers has fundamentally changed over the last decade. Marty takes the 'daunting' out
of the daunting task of adapting to this change.”

—KIT YARROW, PH.D, CONSUMER PSY CHOLOGIST AND AUTHOR OF DECODING THE
CONSUMER MIND

Insight! Marty Neumeier brings incisive clarity to that disorienting encounter between real people, societa
change, and business strategy. Just flip!

—RIC GREFE, EXECUTIVE DIRECTOR OF AIGA, THE PROFESSIONAL ASSOCIATION FOR
DESIGN

“Marty Neumeier brilliantly groks how changesin the *human capital’ of customers can transform the brand
equity of products and services. THE BRAND FLIP isthe investment manual for marketers who want to
make that human capital even more valuable.”

—MICHAEL SCHRAGE, AUTHOR OF WHO DO YOU WANT YOUR CUSTOMERS TO BECOME?

“Get smart: Read THE BRAND FLIP and learn @) why customers want to take over your brand, and b) how
to help them do it.”
—GREG PETROFF, CHIEF EXPERIENCE OFFICER AT GE

About the Author

Marty Neumeier isan author, designer, and business adviser. His previous “whiteboard” books
includes The Brand Gap, widely considered the foundation of modern brand-building; ZAG, named one of
the “top hundred business books of all time” for itsinsightsinto brand strategy; The Designful Company, a



guide to building a culture of nonstop innovation; and The 46 Rules of Genius, which lays out a universal
map to innovation mastery.

In 1996, Neumeier founded Critique magazine, the first journal about design thinking. He has worked
closely with innovative companies such as Apple, Netscape, Sun Microsystems, Adobe, Google, and Twitter
to help advance their brands and cultures.

Today he serves as Director of Transformation for Liquid Agency in Silicon Valley, and travels extensively
as aworkshop leader and speaker on the topics of innovation, brand, and design.

Users Review
From reader reviews:
Barbara Akins:

As people who live in often the modest era should be upgrade about what going on or information even
knowledge to make these people keep up with the erathat is certainly aways change and move forward.
Some of you maybe can update themselves by reading books. It is a good choice to suit your needs but the
problems coming to anyoneis you don't know what one you should start with. This The Brand Flip: Why
customers now run companies and how to profit from it (Voices That Matter) is our recommendation to
make you keep up with the world. Why, because book serves what you want and need in this era.

Terry White:

This book untitled The Brand Flip: Why customers now run companies and how to profit from it (Voices
That Matter) to be one of several books that best seller in this year, here is because when you read this book
you can get alot of benefitinit. You will easily to buy this particular book in the book store or you can order
it viaonline. The publisher with this book sells the e-book too. It makes you more readily to read this book,
since you can read this book in your Smart phone. So there is no reason for you to past this guide from your
list.

Richard Shumate:

Beside that The Brand Flip: Why customers now run companies and how to profit from it (V oices That
Matter) in your phone, it could give you away to get nearer to the new knowledge or information. The
information and the knowledge you might got here is fresh from your oven so don't always be worry if you
feel like an aged people live in narrow community. It is good thing to have The Brand Flip: Why customers
now run companies and how to profit from it (Voices That Matter) because this book offersto you
personally readable information. Do you often have book but you would not get what it's interesting features
of. Oh come on, that won't happen if you have this with your hand. The Enjoyable set up here cannot be
guestionable, including treasuring beautiful island. Use you still want to miss this? Find this book aswell as
read it from now!



Vivian Regan:

Asapupil exactly feel bored in order to reading. If their teacher questioned them to go to the library or to
make summary for some guide, they are complained. Just tiny students that has reading's heart and soul or
real their interest. They just do what the teacher want, like asked to the library. They go to generally there but
nothing reading critically. Any students feel that reading is not important, boring and can't see colorful pics
onthere. Yeah, it isto get complicated. Book is very important to suit your needs. Aswe know that on this
era, many ways to get whatever we really wish for. Likewise word says, many ways to reach Chinese's
country. Therefore, this The Brand Flip: Why customers now run companies and how to profit from it
(Voices That Matter) can make you experience more interested to read.
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